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COURSE OUTCOMES
! Describe the importange of Digital marketing und its utility in business promotion|K2|.
. Generalize the meaning and uscfulness of Content marketing in analyzing the firm's
" | promotional aclivity, [K2& K3).
3 Comprehend the melhodologies, tools and technologies involved in digital marketing [K4&
Ki1].
3 [dentily diMMeremt forms of e-mailmarketing and mobile marketing and analyze their
efTectiveness in digital marketing stratepy. |[K1].
5 Evaluate the importance ol conversion and working with social media marketing| K5).
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LINTRODUCTION TO DIGITAL MARKETING

Describe the 1.1 | Introduction to Digital Marketing | T1,T2 ]
importance of
J Digital marketing | 12 Definition and concepts of T1,13 [ PF‘T.
and its utility in Digital marketing Video
business 1.3 | History of Digital Marketing Tl |
|
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— Do TI,T2 I
promotion |K2). 1.4 | Scope and Imponance of Digital
ketin o
Marenng_______— ™3 | |
1.5 | Traditional marketing vers
Digital marketing
- T [
L6 | Typesof digital marketing ThL ]_J'
17 T1, T3 |
Digital Marketing mix
1.5 TI,T2 I
Marketing  mix  and I8
implications for digital marketing
1.9 T2 |
Challenges for divital marketing
1.10 TLT2 1
Opporunities for digital
marketing
Tutal 1u
2LCONTENT MARKETING
a1 Introduction 1o Content T1, R |
Comprehend the arketing
; 2.2 | Content creation Framework T2, RI1 |
methodologies,
lools and 2.3 | Content marketing strategics TI1, KL |
hnoloti Chalk
| \eclinologies 2.4 Content marketing planning T1, 1t) | & Talk
invalved indigil | 2.5 | Types of Content marketing T2,k i T
marketing [K4& 2.6 | Measuring Your Content T 1) L.
Ki| 2.7 | Amalyzing Your Coment T2, Rl |
' 2.8 Viral Marketing TI, I 1
29 | Blog Marketing T3, K1 l
TOTAL 9
J. SEARCH ENGINE OPTIMIZATION (SEOQ)
3.0 | Imtroduction to Search Engine TI,13 | I'r,
Optimizalion Video,
11 32 | SEO concepts TI, T3 | Flipped
3.3 | SEO Scope and Importance T3 l classro
Comprehend the 34 | SEO Growth in recent years T3 1 om

1.2
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methodolopics - —
tools nd Bics, 3.5 | Lcosystem of o search Engine TILT I
Et‘thnnlngics 3.6 | Kinds of ieallic 11,13 I
volved in digital | 3.7 | Keyword Research 11,73 |
marketing |[K4& 3.8 | Keyword Research & Analysis T1,T3 [
K1) 3.9 | Keyword Rescarch & Analysis TLT3 |
(I'ree end I"aid ol & Extension)
3.10 | Recent Google Updates LE) |
Tutul 10
LEMAIL AND MODILE MARKETING
4.0 | Introduction te Emall Marketing T2.R2 |
Identify diMfrent 4.2 | Concepls anEniuiI murketing 1.-.!. K3 |
] 4.3 | Process of Email marketing T1, R2 |
forms of e-mail d.d | Desipn of Emall marketing TI,R2 I
marketing and
. - Chalk &
mobile marketing 4.5 Cnm::m and Email marketing TI,R2 | Talk,
v . melrics
alvee - PPT,
ard analyze their 4.6 | Introduction to Molrile marketing Tl 2 I Video
elfectiveness in 4.7 | Concepts of mobile marketing T, K2 !
digital marketing | 4.8 | Scope of mobile marketing T2, R2 I
. 4.9 | Process of mobile marketing TI, K2 I
Irategy. |[KI1]. : _
siracey. (k1] $10 | Tools of mobile marketing T, R2 [
401 | Opportunities and challenges T2, R2 |
Tulal | 11
5.50CIAL MEDIA MARKETING
Evaluate the
importance of 5.1 ] Introduction 1o Social media TI, k2 I
conversion and marketing | U:‘l’:l‘
’ s P TI.R2 clive
\ warking witl 52 [ Concepls of Social media YERe
) . marketing
social media 5.3 | Process of Social media T1, R2 | &
marketing [K5]. marketing "“f"""
54 | Tools- Google and ils strategies TI, R2 | y)
55 | Tools-the Search Engine T1.R2 '
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5.6 [Tools- Foccbook and its strategics T2, R2 I
5.7 | Tools- Twitter and its siratcgics T2, R2 |
5.4 | Tools- YouTube and its sirategies | T2, R2 !
59 | Tools- Linkedin and its sirategies | T2, R2 |
501 | tssues: Credibility, Iake News, TIR2 I
Faid InMluencers
.12 | Secial medio and | atef I*hobic TI,R2 I
campaigns
Tutal | 11
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Text Jlogks:

S.No, | AUTHORS, BOOK TITLE, EINTION, FUBLISHER, YEAR OF PUBLICATION

Puncet Singh Bhatia, “Fundamentals of Digital Marketing™, Pearson Lducation
I'uhlications, 2™  edition 2019

T2 | Seema Gupla, “Diygital Marheting™, MeGraw Hill Publications™, 2™ edition 2020

T3 [ ityan Deiss, Russ Henncberry, “Digital Marketirg I'or Dummices™, Wiley Publications, 2020

Reference Hooks:

S:No. | AUTHORS, BOOK TITLE, EDITION, FURLISTIER, YEAR OF PUNLICATION

RI | Joe Pulizzi, “[pic Comtent Marketing™, McGraw Hill Lducation, 2019

R2 I"uneet Singh Bhatia , “Social Media & Mobile Marketing™, Wiley I'ublications, 2019

Web Delails "

hittpssHonlinecounsesawavam.ac.infceel Y_me2¥presivw

hupsZiwww.infidigitcomblog/mhat-is-digital-marketing/

Scanned with CamScanner



NAAC

-

S
COLLEGE oF
ﬂctrmtqdh,.

WARNANDHRA

ENGINEERING & TECHNOLOGY
Hatio (AUTONOMOUS)
"‘;;ﬂm ‘A" Gradn "‘3," ;‘E-"&?Fﬁfhfhﬂrwmm. ACTE, NHow ?E:-:m.ffjcé?:utnd by
S ol LG ecognized undar {1} A 1240 o Ad 1G58,
M Ovd by ANCTE, How Dolhl Pesmanant AlTibation 10 JUTUK, Kakinada

234

sethatampuram, W G DT, Harsapur.534200, (Andhra Pradesh)
. Nome Signature with Date
Faculiy y
i [ Foculy Mes O VAN Stdev] %
ii, [ Foculy Mr, CH Praveen C!HQ[ |
iii. | Coune Coonlinator M.V.Prasanthi ; JJ;_E_E
T
iv. | Module Coordinator | O.V.AMSTidevi M
Programme 7
Vo | Coordinator Dr. G.Grace M
Wy
I!ﬁ@i]\fé‘h‘
5

Scanned with CamScanner



